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Course Description and Organization
This course introduces students to theories, debates, and empirical findings in the areas of economic sociology and economic anthropology. These subdisciplines examine the relationships between economic beliefs and actions, cultural values and norms, and social structures and processes. At the root of this body of scholarship is an important argument about human nature: Can all human behaviour be understood as the result of the fact that we are by nature rational, selfish beings who constantly seek the most efficient means to utilize our own limited resources so as to maximize our own self- interest? Or is our behaviour, even our economic behaviour, governed by socially prescribed values, norms, and rituals that are related to other aspects of social structure and organization. This debate is not merely academic. It has important implications in many applied fields from education through to economic development. The relationships between economic behaviours, cultural values and norms, and social structures are very important issues for individuals, communities, nations, and international organizations seeking to make this highly diverse, but deeply integrated world, a better place.
This web-based course is organized into 11 modules. Ten modules deal with particular issues that are part of the wider related to the debate described above. The last module constitutes a course summary and includes a final exam. The modules themselves consist of readings from the reading package that each of you should have, notes or comments by the course instructor that will be posted on Web-CT for each module, opportunities for online discussions, and an assignment. The assignment varies from one module to the next. They include multiple-choice and other forms of test, short critical reviews of readings, short reflexive papers, and some auto-ethnography (ethnographic description of your own behaviour). Each assignment is related to the readings and the instructor’s notes. Specific instructions for each module will be posted with the information for that particular module.
Marking Scheme
Each module is worth 7.5 percent of the final mark. The 10 highest marks from the first 11 modules will be counted towards the final mark (for a total, then, of 75 percent of the final mark). 

The final module (number 12) includes the final exam. The final exam comprises 25 percent of the final mark.

Readings

All the readings for the course are included in the reading package that has been prepared for this course.

Course Syllabus

Module 1: Introduction to Economy, Culture and Society: Defining Terms and Assumptions
Reading: “Let There Be Markets” and “The Economy as Instituted Process”

Module 2:
Classic Analyses of Socially Embedded Economic Action
Reading: Excerpts from Argonauts of the Pacific and The Great Transformation
Module 3:
The Possibilities and Limits of the Concept of the Embedded Economy
Reading: “Economic Action and Social Structure: The Problem of Embeddedness”
Module 4:
Cultural Values and Economic Behaviour
Reading:  “Puritanism and Capitalism” and “Confucianism and Puritanism Compared”
Module 5:
Culture and the Concept of Wealth
Reading: “The Original Affluent Society”
Module 6: Contemporary Culture, Ritual and Economic Action: A Case Study of Christmas
Reading:  “Father Christmas Executed” and “The Rituals of Christmas Giving”
Modules: 2nd Term

Module 7:
Culture and Economic Categories: The Social Construction Skill 
Reading: “Culture, Skill, Masculinity, and Whiteness: Training and the Politics of Identity”
Module 8:
Culture and Economic Categories: Labour and Value
Reading: “Labor As an Imagined Commodity”

Module 9:
Culture and Economic Categories: The Problem of Child Labour
Reading: “The Paradox of Child Labor and Anthropology”

Module 10:
The Social Basis of Economic Innovation: Social and Creative Capital
Reading: Excerpt from The Rise of the Creative Class

Module 11:
Conclusions
